
THE EVALUATION OF
PROMOTION STRATEGY OF

MUSEUM BALI
by Francisca Titing

Submission date: 17-Dec-2021 03:09AM (UTC-0500)
Submission ID: 1732659820
File name: The_promotion_strategi_of_museum.pdf (47.72K)
Word count: 3502
Character count: 18833



1

1 3

8

10

15

18



1

3

13



1

2

3

4

5

6

14



1

3

7

9

12



1

3

6



1

3

11

16

17



1

3



1

7



1





14%
SIMILARITY INDEX

9%
INTERNET SOURCES

8%
PUBLICATIONS

%
STUDENT PAPERS

1 3%

2 2%

3 2%

4 1%

THE EVALUATION OF PROMOTION STRATEGY OF MUSEUM
BALI
ORIGINALITY REPORT

PRIMARY SOURCES

Vany Octaviany, Ersy Ervina. "THE CREATION
OF VISITOR SATISFACTION THROUGH
QUALITY OF EXPERIENCE IN THE
GASTRONOMIC TOURISM AT THE CITY OF
BANDUNG, INDONESIA", Journal of Business
on Hospitality and Tourism, 2017
Publication

courses.lumenlearning.com
Internet Source

Ni Putu Ratna Sari, Anak Agung Putri Sri.
"FACTORS THAT DETERMINE BUYING
INTERESTS OF FOREIGN TOURISTS IN
CHOOSING ACCOMMODATIONS IN
TEGALLALANG VILLAGE, GIANYAR , BALI",
Journal of Business on Hospitality and
Tourism, 2020
Publication

marketing-spirit.blogspot.com
Internet Source

www.bartleby.com



5 1%

6 1%

7 1%

8 1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

Internet Source

phdessay.com
Internet Source

123dok.com
Internet Source

I Karim, E F Syahadat, R Khaerati, Nurlela,
Akhsan, L Fudjaja. "Strategy for developing
pearl millet (Pennisetum glaucum) as the local
food of West Sulawesi, Indonesia", IOP
Conference Series: Earth and Environmental
Science, 2021
Publication

mail.scu.edu.tw
Internet Source

core.ac.uk
Internet Source

text-id.123dok.com
Internet Source

eprints.uns.ac.id
Internet Source

eprints.uny.ac.id
Internet Source

etd.repository.ugm.ac.id
Internet Source



15 <1%

16 <1%

17 <1%

18 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 5 words

mail.mjltm.org
Internet Source

www.tandfonline.com
Internet Source

link.springer.com
Internet Source

theentrepreneurnd.com
Internet Source


